
The Fur Baby Boom
Pandemic pet adoptions provide a tail-wagging 
opportunity for retailers and advertisers

In a survey of over 1,000 US cat and dog owners aged 18+:

33%

33% ADOPTED A PET DURING THE PANDEMIC

Where pet owners plan to spend on their pet in the next 12 months

What pets usually eat

Where pet owners usually shop for their pets

Additional pet purchases in the next 12 months

Conclusion

78% of respondents consider their pet 
their best friend or family member

said they will be spending the 
most money on clothing/accessories 

for their pet 

TOP 3 ANSWERS:

[of those who adopted during the pandemic] 

Results by gender:

52%

48%

52% were male & 48% were female

Millennials (ages 24-42) were the most likely to adopt 
during the pandemic.

Results by age group: 
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and 32%+ of  Gen Z (ages 18-23) adopted a pet to 
boost their mental health.

1 9IN DOG & CAT OWNERS

Of all the millennials that have a pet, 
43% of them adopted one during the pandemic. 

43%

32%

57%

adopted during
the pandemic 

adopted not during
the pandemic 
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Pet owners can select more than one

Pet owners can select more than one

Standard dry food/wet food

Cook for their pet

Gourmet/subscription food

Prescription diet

80%

17%

16%

13%

of pet owners said 

PET
SUPERSTORES

ONLINE
PET RETAILER

BIG BOX
RETAILER

Millennials preferred local, boutique pet stores
more than any other generation

Holiday/Christmas gift 

2 5IN

Pet owners plan to get a

Halloween costume

1 5IN

Pet owners plan to get a

 ‘gotcha’ day/anniversary gift

1 6IN

Pet owners plan to get a

78%

With the increase in dog and cat adoptions during the pandemic, consumers’ shopping  habits will be 
di�erent for the foreseeable future. This presents retailers and advertisers with the unique opportunity 

to identify and serve these new shopping needs. 

The research was conducted by Censuswide, with 1017 dog and/or cat owners in the US aged 18+ in July 2021. Censuswide 
abide by and employ members of the Market Research Society which is based on the ESOMAR principles.
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FOOD MEDICINE
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TREATS

22% more men cook for their pet 
compared to women

48% 28% 23%

for their pet – and plan to spend 
$57 ON AVERAGE

for their pet - and plan to spend 
$59 ON AVERAGE

for their pet – and plan to spend 
$87 ON AVERAGE


